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A]HP Advertising Rates

ISSUANGE
a. Frequency: 24 times, issued the 1st and 15th of each month

b. Mail class, mailing cover: Periodicals postage, flat wrapped.

ESTABLISHED
1943

ORGANIZATIONAL AFFILIATION
Official Journal of the American Society of Health-System Pharmacists.

2012 SUBSCRIPTION DATA

a. Subscription rates: Individual; $305 per year (24 issues) (USA)
and Canada; Institutional rates start at $500 single copies (USA
and non-USA). Journal received by members of ASHP as part of
association dues.

b. Annual percentage of subscription renewals: 90 percent

EDITORIAL

a. Editorial content: Original articles of particular interest to the directors
and staffs of the pharmacy departments of the nation’s health-systems:
hospitals, ambulatory care clinics, home care settings, long-term care
facilities and managed care organizations. The focus is on drug-use, the
pharmacist’s role in organized health care delivery, the drug therapeu-
tics information that pharmacists need to perform their clinical roles,
and the use of automation to assist in drug delivery.

b. Special editorial features: News, Clinical Reviews, Therapy Updates,
Clinical Consultation, Primers, Clinical/Practice Reports, Editorials,
Commentaries, Pharmacy Abroad, Management Consultation, Frontline
Pharmacist, Questions and Answers, Reflections, Law Notes, Case Law,
and Letters.

REQUIREMENTS FOR ACCEPTANCE OF PROFESSIONAL
PRODUCTS FOR ADVERTISING

Advertising will be accepted, subject to editorial approval, for drug
products as well as for pharmaceutical equipment, books, and other items
used in health systems. Advertising in American Journal of Health-System
Pharmacy is subject to the “ASHP Statement of Advertising Policy”, a copy
of which will be sent to the Advertising Representative upon request. For
approval of advertising, send a copy to the Editor.

Circulation Information

a. Coverage: 100% paid, 94% domestic,

REQUIREMENTS FOR AD CLEARANCE

Advertising should not be deceptive or misleading. Layout, artwork and
format should be such as to avoid confusion with the editorial content.
For clearance, send copy to the Editor. Clearance within 10 days.

ADVERTISING ACCEPTANCE OF NON-PROFESSIONAL
PRODUCTS OR SERVICES

Advertising accepted, subject to editorial approval, for items used
in health systems.

ADVERTISING INDEX
Located on the last page in each issue.
Cumulative index in December 15 issue.

EDITORIAL—ADVERTISING RATIO
70% editorial to 30% advertising

SERVICE TO ADVERTISERS

a. Availability of mailing list: Mailing lists of members of ASHP
and of the enrollees in the individual ASHP practice sections available
through outside broker. For information, contact the Marketing Division
at 301.664.8831 or marketing@ashp.org.

b. Availability of other ASHP publications:
Meeting programs—The American Society of Health-System Phar-
macists conducts two meetings each year: the Summer Meeting (June)
and the Midyear Clinical Meeting (December). Exhibitors at the
Summer Meeting may advertise in the Open Advertising Meeting
Program. The Midyear Clinical Meeting Program is available on a limited
sponsorship basis. These programs are distributed to every registrant.

Meeting newspaper—A daily meeting newspaper, ASHP Meeting
News & Views, will be produced daily at the Summer Meeting in June
and the Midyear Clinical Meeting in December. Contact The Jackson
Gaeta Group for details.

c. AJHP supplements: Available exclusively as one per issue.
Contact The Jackson Gaeta Group, Inc.—973.403.7677 Joe Jackson,
Robin Liss, or Tina Auletta. See supplement insert for more detailed
information.

d. Cover flaps: For details, contact The Jackson Gaeta Group.

e. Editorial reprints: Available in any quantity. Contact Marsha Fogler
at 800.482.1450 or fogler@erols.com.

SPECIAL ISSUES
Summer Meeting Issues:

6% international serving pharmacists
in hospitals and health-systems.

. Market: ASHP’s market is those responsible

for drug control, purchasing, drug distribution:
includes Pharmacy Formulary Members, Phar-
macy & Therapeutics Committee Members

COVERAGE AND MARKET
CIRCULATION
January 15,2011  Total Paid 34,178
Total Free 837
Comp 360
Total 35,375
GUARANTEED CIRCULATION

34,000

CIRCULATION VERIFICATION:
Publisher’s statement based on post office
receipts.

(P&T), Hospitals, Health-Systems, Ambulatory
Services, Outpatient Departments, Pharm.
D., Clinics, Directors of Pharmacy, Patient
Counseling, Residency Trained and Clinical
Pharmacists, and full scope of pharmacy
“practice” in hospitals and health-systems.*

* See description of Health-Systems within
Media Kit as enclosure.

April 15th—-Preliminary Program,
August 15th—Summer Meeting—
Speeches

Midyear Clinical Meeting:
October 15th—~Preliminary Program

Bonus Distribution:

June 1st—Summer Meeting

December 1st—Midyear
Clinical Meeting



A]HP Advertising Rates

AGENCY COMMISSION

15% of gross billing on space, color and preferred positions. Billing
directed to the advertising agency at the net rate is approved on condition
that the advertiser will accept full responsibility for payment if the agency
does not remit within 90 days. This payment obligation also applies

to sponsors of educational grants and journal supplements.

CLOSING DATES FOR SPACE:
a. Reservations: 1st and 15th of month preceding cover date

b. Cancellations: Not later than 1st and 15th of month before month of
insertion (e.g., December 1 and 15 for January 1 and 15 issues, etc.)

EARNED RATES
a. Earned rates are based on the total number of insertions (full or fractional
pages) used within a calendar year or a 12-month contract period.

b. Space purchased by a parent company and with subsidiaries is
combined for accounting of earned rate.

COLOR RATES
. Standard color rate: $890 per page or fraction.

a
b. Standard AAAA colors: Red, green, blue, yellow and orange.
¢. Matched colors: $1,010 per page or fraction.
d. Color rate for spreads: Color charge applies to each page.
e. 4-Color rates: $2,635 per page or fraction.

f. Color charges are in addition to earned black and white rates.
g. Metallic colors: $2,205 per page or fraction.

BLEED
No extra charge for bleed.

INCENTIVE PROGRAMS:

a. Advertising pages in the 2012 Midyear Clinical Meeting Program
and Summer Meeting Program may be combined for frequency
discounts in AJHP.

2012 ASHP ADVERTISING FREQUENCY

m All ad pages, in all ASHP publications, including the ASHP Meeting
Newspaper, are added to your 2012 frequency. This includes any free
pages gifted under ASHP advertising incentives.

ADVERTISING INCGENTIVES

B Run six (6) same product insertions in any issue during the first six (6)
months of the year, receive a seventh (7th) insertion free in any other
2012 issue. (Free ad pages are included in your frequency.)

B Run ten (10) same product insertions in any of the twenty four (24)
yearly issues; receive two (2) free insertions in any issue you choose.

B Run your new product teaser ad, or the approved product launch ad, in
any three (3) issues in one quarter (Q1, Q2, Q3, Q4) (Q1 as Jan, Feb,
March) receive one (1) additional free insertion in any other 2012 issue.

B FREE Ad pages are gifted for ads of the same number of ad pages, or
for a credit against a larger ad unit for the same product.

B Run your ad in both issues of the same month. Receive the 1st ad at
your earned rate and the 2nd ad at the 120X rate

COVER AND PREFERRED POSITION RATES:

On a 12 or 24 time basis only. Non-Cancellable.

a. 2nd Cover: 25% extra
e Page one (opposite 2nd Cover): 25%; only spread ads are accepted

for 2nd Cover and 1st Page.

b. 3rd Cover: 25% extra

c. 4th Cover: 50% extra

d. Page Opposite Table of Contents: 20% extra

e. Other preferred positions: First ad after Table of Contents, News,
Questions and Answers, Management Consultation, Letters, Editorial
(LHP only), and Career Opportunities, 10% extra. Opposite first article,
15% extra. An additional charge may be assessed for special position
requests or for unique advertising units (e.g., printed ad followed im-
mediately by furnished insert) that have limitations on their placement.
Check with Advertising Placement Manager.

MISCELLANEOUS

a. Contracts accepted on annual basis.

b. Uniform rate and discounts to all advertisers using same amount and
kind of space.

c. No concessions from regular advertised rates.

* Rates and Data Effective January 2012—Also available online
www.jacksongaeta.com Click “Clients” at top of home page, then click
thumbnail of area of interest.

BLACK AND WHITE RATES INSERT RATES AJHP eTOC Ads Per Month (ffective January 2012)
(Effective January 2012) (Effective January 2012) 1x $1,185 12x $1,035
6x $1,085  24x $915
One Page Half Page 2 Page Insert 4 Page Insert 8 Page Insert
1x  $4540 $2,995 $9,620 $19,180 $38,350 Outserts
6x  $4425  $2,920 $9,380 $18,700 $37,390 foustomer prints $36,500
12 $4315  $2,845 $9,145 $18,235 $36,455  TASHP prints $41,500
24x  $4,205 $2,775 $8,915 $17,780 $35,545 Cover Tips
36x $4,100 $2,705 $8,690 $17,335 $34,655 If customer prints $27,000
48x  $3,995 $2,635 $8,475 $16,900 $33,790 Color Rates
60x  $3,895 $2,570 $8,265 $16,480 $32,945 Standard Color Rate: $890
72x  $3,780 $2,505 $8,060 $16,070 $32,120 Matched Colors: $1.010
84x  $3,685 $2,440 $7,860 $15,670 $31,315 4-Color Rate: $2.635
96x  $3,595 $2,380 $7,665 $15,280 $30,530 Metallic Colors: $2.205
108x $3,505 $2,320 $7,475 $14,900 $29,765 T —
120x  $3,415 $2,260 $7,290 $14,530 $29,020




AJHP

UNIT SIZES Width Height
Full Page 7" 10"
1/2 Page—Horizontal 7" 4-3/4”
1/2 Page—\Vertical 3-1/4” 10”

BLEED DIMENSIONS

a. Full Page: 8-1/2" x 11-1/4".
Fractional Units: Not pertinent
Gutter bleed: 8-1/2" x 11-1/4”

b. Trim size of publications: 8-1/8” x 10-7/8”
Keep essential matter 1/2” from trim edges.

INSERT REQUIREMENTS

a. Sizes: Same for 2-page, 4-page, etc. inserts.
Overall size 8-1/2” x 11-1/4”, spread inserts for
backup, 17” x 11-1/4”. Allow 1/2” additional for
press gripper (12”) for backup printing. Final trim
is 8-1/8” x 10-7/8".

b. Trimming: 3/16” on all sides.

c. Stock Weight Acceptable: 80 Ib. coated text
stock maximum for standard inserts: gatefolds
and other shortcut inserts are not acceptable.

d. Quantity: Approximately 35,000. Check with
Advertising Manager on circulation of particular
issue in which insert is to be used.

e. Closing date for inserts: 1st and 15th of the
month before month of issue (e.g., December
1 and 15 for January 1 or January 15 issues).
Check with Advertising Manager for extensions.

Shipping address for inserts:

R.R. Donnelley and Sons, Senatobia Division
121 Matthews Drive, Senatobia, MS 38668.
(Mark shipping cartons for American Journal
of Health-System Pharmacy, issue of insertion,
and quantity in shipment).

PAPER STOCK

a. Inside pages: 50 Ib. enamel.

b. Covers: 100 Ib enamel.

c. 4-color process: 50 Ib enamel.

TYPE OF BINDING
Perfect bound.

PRINTING SPECIFICATIONS
a. AAAA/MPA/ABP offset standards apply.

b. Preferred material: Digital art submission
is preferred.

c. B/W and 2-color screen: Recommended,
120; Maximum 133.

d. B/W and 2-color density: Maximum 140%;
only 1 color may be solid.

e. 4-color screen: Recommended 120;
maximum 133.

f. 4-color density: Maximum 240%; v, r, b, blk.
(Screen tone values of any one color should not
exceed 85%).

g. Number of Proofs: Progs, 1 set.
h. Proofing: head/foot.
i. Rotation of colors: black, blue, red, yellow.

REPRODUCTION MATERIAL
REQUIREMENTS

Electronic submissions preferred. Digital ad
specifications:

a.

Furnish your electronic ad layouts in the native
application format.

. Use Adobe PostScript Type 1 outline fonts.
. Furnish all screen and printer fonts for each

typeface used.

. Furnish all linked graphic files used in the final

page file. All graphics must be supplied in the
CMYK color model. Id spot colors are to be used,
make sure they are correctly named and specified
to separate as a spot color in the final document.
Furnish a hard copy proof of the ad that is repre-
sentative of how it should look upon imaging.

. Be sure that the page size of the supplied layout

matches our trim size.

. Center ad artwork on the document page for ads,

allowing 1/8” on each side. There are no bleeds.

. Keep a backup of all files submitted. Always

submit a copy.

CLOSING DATE—MECHANICAL

a.

Complete reproduction material:

Black and white, 2-color, 4-color, and covers:
1st and 15th of the month before month of issue
(e.g., December 1st and 15th for January 1st
and 15th issues).

. Publication-set copy—with proofs, without

proofs: Will set advertising copy at charge to be
determined. Will supply proofs.

. Patches: 1st and 15th of month before month

of issue.

. Inserts: 1st and 15th of month before month

of issue.

DISPOSITION OF REPRODUCTION
MATERIALS

Held for one year unless disposal instructions are
received from advertiser. Original artwork returned
in 30 days if requested.

ADDRESSES

a.

For contracts, insertion orders, other in-
structions, publication-set copy and
complete reproduction materials:

Nasrine Sabi, Advertising Manager

American Journal of Health-System Pharmacy
7272 Wisconsin Avenue

Bethesda, Maryland 20814-4836
301.664-8677, Fax 301.634.5777

E-Mail: nsabi@ashp.org

. For inserts:

American Journal of Health-System Pharmacy
R. R. Donnelley and Sons, Senatobia Division
121 Matthews Drive, Senatobia, MS 38668
(Mark shipping cartons for American Journal
of Health-System Pharmacy, issue of insertion,
and quantity in shipment).

Rates and Data

Effective January 2012
Also available online
www.jacksongaeta.com

Click “Clients” at top of home
page, then click thumbnail of area
of interest.

Advertising
Representative

The Jackson Gaeta Group, Inc.
33 Smull Avenue, Suite One
Caldwell, NJ 07006
973.403.7677

Fax 973.403.7795 or
973.403.7837

B. Joseph Jackson, President
JoeJackson@jacksongaeta.com
www.jacksongaeta.com

Insertion Orders and

Media Kit Requests
RobinLiss@jacksongaeta.com
973.403.7677
TinaAuletta@jacksongaeta.com
973.403.7677

ADVERTISING SALES

North/East

B. Joseph Jackson
973.403.7677
JoeJackson@jacksongaeta.com
Secondary E-mail Address—
bartjack@aol.com

Linda Fox

908.751.5333
LindaFox@jacksongaeta.com

Midwest

Rich O’ Donnell

847.832.1512
RichOdonnell@jacksongaeta.com
Secondary E-mail Address—
OD@HealthMediaGroup.com

South/West

Paul Nalbandian

610.719.1868
PaulNalbandian@jacksongaeta.com
Secondary E-mail Address—
pnalbandian4ada@aol.com

Account Coordinator
Robin Liss

973.403.7677
RobinLiss@jacksongaeta.com

Tina Auletta

973.403.7677
TinaAuletta@jacksongaeta.com
Secondary E-mail Address—
jggtina@aol.com
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Official AJHP Journal Supplements
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American Journal of Health-System Pharmacy™
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Iron replacement therapy in cancer-related
anemia

‘Supported by an eckcatonal gran rom Watson
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Supplement Rates

(Effective January 2012)

32 pages $101,590

40 pages $114,210

48 pages $127,000

56 pages $139,650

64 pages $152,360
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Publisher

American Society of
Health-System Pharmacists®
7272 Wisconsin Avenue
Bethesda, MD 20814-4836
301.657.3000

Fax 301.664.8857
www.ashp.org

AJHP supplements follow the same design as the official
AJHP journal.

Available exclusively on a limited basis.
3—4 month turnaround time.

Supplements are poly bagged with AJHP
(AJHP is published on the 1st & 15th of each month).

May be produced from an independent meeting.

Seminar does not have to take place at an official ASHP Meeting.
Educational in nature and scope.

Continuing Pharmacist Education may/may not be part of program.

ASHP is the largest provider of CPE; however CPE is not a
mandatory requirement for supplement sponsorship.

Sole-sponsored supplemental issues of AJHP may be purchased
for $101,590 (for any supplement 32 pages or less). This fee
applies to all supplements published during the 2012 calendar
year. One-half payment ($50,795) is required upon manuscript
submission for publication consideration (this payment will be
refunded, if the supplement is rejected for publication). The balance
will be invoiced upon acceptance of the supplement, with payment
due in 30 days. Payment in full must be received at least 60 days
prior to scheduled publication date. Supplement manuscripts will
not be scheduled for publication until the balance has been paid in
full. Payments will not be refunded for supplements accepted by
AJHP but withdrawn by the submitting agent.

ASHP Educational Guidelines do not permit product advertising
within supplement.

Articles considered for supplements undergo the same peer review
as other content in the host issue. Supplement guest editors are
also expected to exercise responsibility in ensuring that the papers
submitted are balanced and publishable.

The AJHP web site has a description of how supplements evolve.
Go to www.ajhp.org and click on supplements.

Contact Joe Jackson, Paul Nalbandian, Rich 0’Donnell,
or Robin Liss at The Jackson Gaeta Group, Inc., for more details
at 973.403.7677 or visit www.jacksongaeta.com.

© 2011 American Society of Health-System Pharmacists® HPAJ2E11
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New Opportunities for 2012!
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Publisher

American Society of
Health-System Pharmacists®
7272 Wisconsin Avenue
Bethesda, MD 20814-4836
301.657.3000

Fax 301.664.8857
www.ashp.org

Podcast:

Readers may now listen to AJHP podcasts that feature brief interviews with
authors of upcoming AJHP articles. Each audio file is 10—-15 minutes long and
provides additional details about the author’ work and its implication on practice.
Increase the impact of your ads by providing

readers with more information via Podcasts. Podcast Rate:
(Effective January 2012)

Contact Joe Jackson and ]

Paul Nalbandian at The Jackson Gaeta Podcast (ASHP advertiser)

Group, Inc., for more details at $25,000

JoeJackson@Jacksongaeta.com Podcast (non-ASHP advertiser)

or PaulNalbandian@Jacksongaeta.com $35,000

or visit www.jacksongaeta.com.

© 2011 American Society of Health-System Pharmacists® HPAJ2F11





